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Abstract

Semi-permanent make-up is a popular make-up technology in recent years,
research will take the ‘Eyebrow drawing’ as a leading course, by using the simulation -
practice and feedback method supplemented with ‘Eyebrow drawing app’ which made
by app inventor 2. The research aim to explore the students ' learning effectiveness,
Learning motivation and learning satisfaction. The study was carried out by the
experimental method, the object of the study are 20-40-year-old, no gender difference,
total of 20 students, divided into the experimental group and the control group, the
two groups of the same teaching content, but the use of different practice method. The
experiment group used the ‘Eyebrow drawing app’ to practice; the control group uses
the traditional teaching method, the paper to practice. The experiment contains 7
lessons, total 280 minutes. The research tools include: Learning strategy motivation

Scale, Learning satisfaction measurement table, after the teaching finished, and data
analysis will be proceed.
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