technology as the catalyst for
higher-order skill
development-from knowledge
acquisition to knowledge
application. Moreover, Keefe and
Walker-De (2009) study illustrated
patterns of student engagement,
learning and self-determination
and the benefits of blended
learning especially
learner-centered blended-learning
it
concluded that students who are

programs. Furthermore,
successful learners are aware of
their learning needs so blended
learning can be successful for
them.

The model of flipped classroom
will be shared and discussed is led
by a school teacher in the
Roseville School Joint Unified
School District. The flipped
classroom model is applied in
Advanced Placement and College
Prep government and economics
classes. The educational
technology that the students will
be using are web-based
instructional videos, mobile
technology and some Web 2.0 tools.
The presenter will present and lead
the discussion about how the
students using web-based
instructional videos and mobile
technology when completing a unit
of study, will benefit them
The results of this
teacher’ s best practice: district

academically.
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common assessment and student
survey, will also be presented and
discussed in this session as well.

References

Hopson., H., M., Knezek., A. G.,
and Simms, L., R. (2002) Using a
Technology-Enriched Environment
to Improve Higher-Order Thinking
Skills, Journal of Research on
Technology in Education, 34 (2),
109-119

Keefe, M., and Walker-De George, L.
(2009) Self-Determined Blended
Learning: A Case Study of Blended
Learning Design, Higher
Education Research & Development

29 (1), 1-13



“fl—ﬁ?f‘l#?‘j"i * i B2 B 38-17 facebook & )

EmEL v A
TR BT E TR AT TR I R
E-mail : rkchang@nknucc.nknu. edu tw
‘W g FARTALEL
E-mail : johnny.hu0310@gmail.com

i &

AFEA TR IR AER AT Al d AR Y SR E R
PRI ABLEAE § LT S 3F S R Y AR TR A hp A A —% e b
o AF R ehe FiEa e BA A LR r,\a,i}u% BENTEH A BT F
fe PR i@ * '*Ff;,’\’_;j; EIE R ?i;% p e e, LR 2eanE e s AP N
FHEA BB g F ) it FIRGER Y FAFAR T R B
Fop e ApR B o

%

Mt (AL g o~ B E S B ASE - 0% §E - facebook

Abstract
Community sharing site is a software that is necessary for the young by using this social
technology, many users willing to spend much of the time on it. Sharing own article to
increase their popularity, accomplishment and the expected money income also they think
public their information is safe and well, the mean time saying the content of value. Final, the
users will use it because of above reason to willing to use the system and publish their
knowledge or thought.
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